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TOURISM INDUSTRY

* The industry brings people to the destination,
and they invest in our local economy.

A community must compete with every other
destination for its share of the world’s attention
and investment, and those communities who
fail to compete will be left behind.

« Creates an economic pipeline by building
better destinations, creating stronger
communities, and attracting talent and
investment.




DALLAS IMPACT

* Economic Engine
Visitors spend more than $5.3 billion each
year in Dallas, creating jobs, taxes and
revenue in hospitality-related industries.
Dallas welcomed approximately 160,000
daily visitors.

* Job Creation
Before the pandemic, the hospitality
industry directly supported more than
65,000 jobs in Dallas. Jobs funded by
tourism grew by more than one-third over
the past seven years. Tourism is the eighth-
largest employer in Dallas.
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tax and fee burden for Dallas households
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*Photo taken at the Nasher Sculpture Center��According to an economic impact study by Tourism Economics, a leader in global forecasting and quantitative analysis, visitors to Dallas in 2018 totaled 27.7 million, an increase of 22 percent from 22.3 million visitors in 2011. ��Visitors and meetings impact Dallas in a variety of ways: ��Economic Engine �Visitors spend more than $5.3 billion each year in Dallas, creating jobs, taxes and revenues in hospitality-related industries, including hotels, restaurants, arts and entertainment venues. On average, overnight visitors spend $278 per person, per trip and represent nearly 80 percent of total visitor spending. Day trippers average $83 per person in spending.�
Job Creation�Before the pandemic, the hospitality industry directly supported more than 65,000 jobs in Dallas. Jobs funded by tourism grew by more than one-third (37 percent) over the
past seven years. Tourism is the eighth-largest employer in the City of Dallas.
�Benefit to Dallas Residents�Traveler spending contributes significant tax revenue to both state and local governments – taxes generated by travel support public sectors like firefighters, police officers and teachers, helping offset the average tax and fee burden for Dallas households by $1,221 annually. 


VISITATION

FIVE-YEAR UPWARD TREND

Annual Visitors Room Revenue
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DALLAS, A CITY OF GROWTH

Hotel room revenue
Real, cumulative growth since 2011
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Employment: Dallas County
Growth since 2011
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Note: Leisure and hospitality includes arts, entertainment and recreation (NAICS sector 71) and accommodations and
food service (72).
Source: Bureau of Economic Analysis; Tourism Economics



Which individual points of interest do Dallas hotel visitors visit inside and
outside of the Dallas city limits? (2019)

Shown: Cross Visitation Share (top 25)
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COVID-19 IMPACT I

In April 2020, Dallas’ hotel revenues bottomed out at $12.7 million and our
occupancy rates were 21.7%. Compare this to $99.5 million or 73.7% in April
2019, and it is very easy to say our industry was decimated.

From March 2020 unftil March 2021, VisitDallas lost 584 convention bookings,
resulting in $986.5 million lost in economic impact and $609.9 million in direct
spend. Sadly, this loss directly correlates with the over 6,000 temporarily or
permanently lost jobs within the hospitality sector.




COVID-19

REVENUES
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Source: STR (room revenue history); Tourism Economics (forecast)
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DALLAS TOURISM

RECOVERY




CORONAVIRUS FUTURE EXPECTATIONS

80%%

Question: In the NEXT “Worse” or

. 70%
MONTH, how (if at all) do hhech mrorsa™

you expect the severity of
the coronavirus situation in sov, | e1-5%

the United States to change?

508
In the next month the ’
coronavirus situation will get
40%
38.9%
34.79%
30.2%
0%
21.8%
200
(Base: Waves 1-7 4. All respondents, 10%
“Better” or
1,200+ completed surveys each wave.)
“Much better”
0% BB LB S gk Ak \'-'l.-Llﬁ'l-"i\_.l-:‘.'l-\'h"u\"".-t.-'li"'\-v-ll.l\'a‘ o (BB (38, b AR D Ak b A o 1-.-1“‘1.@1\-%.._'51;3_-.-.9:.
~:-'|::'||:'xxll;l.°"d{|' _r;‘\_"l-x“ .l'-""l 9:-1 R R -"-,":' oY 'I \ca'ﬁqxﬁ'xﬁlf -':"n,,,ar\.'l'x l'?"\"-\_'-' ..nF AR W e e A WL
o rﬁl?,holka.bfpﬂ"'r‘\l*n'r,ﬂ ¥ “p‘-r“‘ \3-1,9'\«‘\-'\‘;. 'Qy"#‘ wq,'..ﬁ‘ .{'#‘l ryf_&.ﬂ ,,’5* ,_.n_#n ,.ﬁ*"-":_x wa ﬂa-:n-\m“ﬂ E ‘J‘,\j P o ..s'(,af
o g g el ¥ ?Hj} g W -e"“ﬁ.:.a_,a‘f::iﬁﬁ é-’ -{;: wﬂﬁv’ffﬁi&ﬂﬂ:—? + e rRP? ,_,.li;@oﬁw

Source: Destination Analysts Travel Sentiment Index Report, 9/21/2021



TRAVEL READINESS

READY TO TRAVEL
I'm already traveling . 20.8% ° v
Millennials or younger

, ) 77.1%
I'm ready to travel, with 19.6%
no hesitations e

Gen X
I'm ready to travel, but
feel some hesitation - 31.8% Boomer or older
68.5%

70.3%
| need a little more time 16.4%
to be ready to travel R

| need a lot more time
0
to be ready to travel I 11.4%
0% 25% 50% 75% 100%

(Base: Waves 12-13 and 15-73. All respondents, 1,200+ completed surveys each wave.)

Source: Destination Analysts Travel Sentiment Index Report, 9/7/2021

Historical data
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AVOIDING CONVENTIONS & CONFERENCES

How much do you agree with the following statement?

Statement: | will be unlikely to attend any conferences or conventions until the coronavirus
situation is resolved.

Historical data

Agree, 26.3%

==Agree or Strongly agree ==Disagree or Strongly disagree

MNeutral (neither
agree nor
disagree), 26.7%

55.5%

Strongly
agree, 29.3%

Disagree,

Strongly disagree, 10.2%

7.6%

(Base: Waves 1-7 4. All respondents, 1,200+ completed surveys eoch wave.)

Source: Destination Analysts Travel Sentiment Index Report, 9/21/2021




TSA Traveler Throughput (2019 vs 2121)
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Source: TSA, Destination Analysts Travel Sentiment Index Report, 9/24/2021



COVID-19

RECOVERY I

Leisure leads the way to recovery. Americans' willingness to travel has not
decreased during the recent increase in cases, with over half of all travelers
currently indicating they are ready to travel.

Occupancy and hotel demand will recover in OCCUPANCY RATES
about 2 years, but as average room rates will 2019 Occupancy = 68.1%
lag, full recovery will not be realized for more 2020 Occupancy = 41.5%

than 5 years. 2021 Occupancy = 54.6%
2022 Projected Occupancy = 61.0%




Leisure travel continues to remain high.

Dallas hotel revenue performance over
Labor Day weekend serves as a strong

indicaftor.

2021 Labor Day travel was 56% higher than
2020 and 13% higher than 2019

COVID-19

LABOR DAY WEEKEND

Weekend Revenues

2019 =$7.917,962

2020 =$ 5,738,042
2021 =$ 8,962,450




VISITDALLAS MEETINGS & EVENTS

458 300 1,033,240 721,657

Events Booked Avg. Booking Window (days) Attendee
¥49.1% YOY A70.9% YOY

750.000 94.4%
Booked Room NMights !

Room Might Goa
¥25.7% YOY A0.5% YOY Reom Night Goa 443.8% ppt YOY

VisitDallas Meetings Definites - 2021 US DMO/CVB Group Room Night Pace

Pace for future dates, relative to the same period in 2019
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HOTEL REVENUES
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Daily Hotel Revenues remain relatively consistent. 


RECOVERY INDICATORS

% change relative to same month in 2019
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B Organic Web Sessions [ Hotel Room Revenue

Source: Tourism Economics, AirDNA, STR, Google Analytics, BLS
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Lodging Summary

City of Dallas+, July 2021
July 2021

YTD Fiscal Year

Lodging Insights Lodging Revenue and Contribution

AL B7.5% this moenth continued a trend of strong-but-cooling ¥OY increases in aggregated rocms sold. This performance brought fiscal year-to-date 120m M Short Term Rental
(F¥TD) aggregated rooms sold on par with FYTD 2020. FYTD accupancy remained down compared to STLY due to aggregated supply outpacing rooms H Hotel
sald. For the first time monthly ADR exceeded 2019 rate; at $118.63 July 2021 ADR was 83 cents higher than the July 2012 ADR. This helped to narrow
both the FYTD ADR and RevPAR performance gaps for the fifth consecutive month. 100
Aggregated lodging performance was driven by hotel perfermance; hotel rooms sold and ADR for July 2021 was on par with June 2021, and this
performance helped to narrow the FYTD perfarmance gaps for eccupancy, ADR, and RevPAR. Short term rental performance saw maoderate MOM 80M
increases in both rooms sold and ADR. While F¥TD short term rental rooms sold were still down YOY at the end of July, FYTD ADR and RevPAR maintained
adistinct lead owver FYTD 2020 as average rates increased MOM for the past half year.
. &0M
Aggregated Lodging Summary
Source: STR & AIRDMNA
Qccupancy ADR RevPAR Supply Room Mights Room Revenue 40m
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Hotel Performance Room Nights YOY Change Comparison of Hotel & Short Term Rental Room Nights
Source: STR
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100%
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Future Hotel Revenue Forecast Comparison
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FY21
$607M
$636M
$539M
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FY22
$875M
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FY23
$977M
$985M
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FY24
$1,090M
$1,090M
$1,130M
$1,178M
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$1,354M
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